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Overview 
Overall, 88 post were made about the Youth-led COVID-19 Recovery Grant across headspace Adelaide’s 
Instagram and Facebook pages. These helped promote the grant activities, increase awareness about all the 
stakeholders involved in the project and helped increase awareness around mental health. 5,336 people like 
the headspace Adelaide Facebook page and 2,335 people follow the headspace Adelaide Instagram, 
providing a strong community to engage with about the project. The following report provides specific 
insights into each post related to the grant. Please note that Facebook changes its reporting tool during the 
course of the grant and this has impact consistency amongst the reporting.   
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Event 1 – Stretch Yourself 

Post 1 – 04/12/20 

Posted on – headspace Adelaide Instagram and Facebook pages 

Image Caption 

 

 

 

Instagram Post Performance: 

a. Likes: 15 
b. Comments: 0 
c. Saves: 0 
d. Interactions: 3 
e. Profile visits: 3 
f. Accounts reached: 306, 4% weren’t following @headspaceadelaide 
g. Follows: 1 
h. Impressions: 338 

i. From home page: 311 
ii. From profile: 23 
iii. From location: 2 
iv. From other: 2 

 

Facebook Post Performance: 

a. People reached: 1039 
b. Reactions, comments & shares:21 

i. Likes: 16 
ii. Reactions: 2 
iii. Comments: 0 
iv. Shares: 3 

c. Clicks: 15 
i. On the photo: 4 
ii. On the link: 3 
iii. Other (on profile name or ‘see more’): 8 
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Story 1 – 04/12/20  

Posted on – headspace Adelaide Instagram stories 

Image 

 

 

 

 

 

 

Instagram Story Performance: 

a. Interactions: 16 
b. Shares: 1   
c. Profile visits: 3 
d. Sticker taps: 12: 

a. @lga_of_sa: 4 
b. @humanservicessa: 6  
c. @treeclimb.adelaide: 2 

e. Accounts reached: 168 
f. Impressions:169 

 

Story 2 – 04/12/20  

Posted on – headspace Adelaide Instagram stories 

Image  
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Instagram Story Performance: 

a. Interactions: 0 
b. Profile visits: 0  
c. Accounts reached: 83 
d. Impressions: 85 

 

Post 2 – 08/12/20 

Posted on – headspace Adelaide Instagram and Facebook pages 

Image Caption 
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Instagram Post Performance: 

i. Likes: 11 
j. Comments: 0 
k. Saves: 0 
l. Interactions: 3 
m. Profile visits: 3 
n. Accounts reached: 264, 7% weren’t following @headspaceadelaide 
o. Follows: 0 
p. Impressions:284 

i. From home page: 243 
ii. From location: 1 
iii. From other: 12 

 

Facebook Post Performance: 

a. People reached: 291 
b. Reactions, comments & shares: 5 

i. Likes: 5 
ii. Reactions: 0 
iii. Comments: 0 
iv. Shares: 0 

c. Clicks: 4 
i. On the photo: 0 
ii. On the link: 3 
iii. Other (on profile name or ‘see more’): 1 

 
 

Post 3 – 17/12/20 

Posted on – headspace Adelaide Instagram and Facebook pages 

Image Caption 
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Instagram Post Performance: 

a. Likes: 24 
b. Comments: 0  
c. Saves: 1  
d. Interactions: 1 
e. Profile visits: 1 
f. Accounts reached: 335, 14% weren’t following @headspaceadelaide  
g. Impressions: 393  

i. From home page: 329 
ii. From profile: 56  
iii. From explore: 1  
iv. From other: 7 

 

Facebook Post Performance: 

a. People reached: 329  
b. Reactions, comments & shares: 9 

i. Likes: 8 
ii. Reactions: 1 
iii. Comments: 0 
iv. Shares: 0 

c. Clicks: 7 
i. On the photo: 3 
ii. On the link: 0 
iii. Other (on profile name or ‘see more’): 4 



 headspace Adelaide x City of Adelaide Social Media Insights Report 

 

Page 8 

Event 2 – Zoo Trail 

Post 1 – 09/12/20 

Posted on – headspace Adelaide Instagram and Facebook pages 

Image Caption 

 

 

 

Instagram Post Performance: 

a. Likes:18 
b. Comments: 2 
c. Saves: 1 
d. Interactions: 2 
e. Profile visits: 2 
f. Accounts reached: 314, 8% weren’t following @headspaceadelaide 
g. Follows: 0 
h. Impressions: 

i. From home page: 291 
ii. From profile: 42 
iii. From location: 3 
iv. From other: 3 

 

Facebook Post Performance: 

a. People reached: 335 
b. Reactions, comments & shares: 6 

i. Likes: 4 
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ii. Reactions: 0 
iii. Comments:1 
iv. Shares: 1 

c. Clicks :9 
i. On the photo: 0 
ii. On the link: 5 
iii. Other (on profile name or ‘see more’): 4 

 

Story 1 – 09/12/20 

Posted on – headspace Adelaide Instagram stories 

Image 

 

 

Instagram Story Performance: 

e. Interactions: 0  
f. Profile visits: 0  
g. Accounts reached: 56 
h. Impressions: 56  

 

Post 2 – 07/01/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 
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Instagram Post Performance: 

a. Likes: 57 
b. Comments: 3 
c. Saves: 0  
d. Interactions: 3 
e. Profile visits: 3 
f. Accounts reached: 564, 4% weren’t following @headspaceadelaide 
g. Follows: 0 
h. Impressions: 635 

i. From home page: 593 
ii. From profile: 30 
iii. From location: 8 
iv. From other: 4 

 

Facebook Post Performance: 

a. People reached: 479 
b. Reactions, comments & shares: 16 

i. Likes: 16 
ii. Reactions: 0 
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iii. Comments: 0 
iv. Shares: 0 

c. Clicks: 16 
i. On the photo: 7 
ii. On the link: 0 
iii. Other (on profile name or ‘see more’): 9 

 

Event 3 – Summer Flicks 

Post 1 – 08/01/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

Image Caption 

 

 

 

Instagram Post Performance: 

a. Likes: 17 
b. Comments: 0  
c. Saves: 1 
d. Interactions: 15 
e. Profile visits: 11 
f. Website clicks: 4 
g. Accounts reached: 372, 6% weren’t following @headspaceadelaide 
h. Impressions: 397 

i. From home page: 359 
ii. From profile: 30  
iii. From hashtags: 2 
iv. From other: 6 

 

Facebook Post Performance: 

a. People Reached: 148 
b. Reactions, comments & shares: 6 

i. Likes: 6 
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ii. Reactions: 0  
iii. Comments: 0 
iv. Shares: 0 

c. Clicks: 5 
i. On the photo: 1 
ii. On the link: 3  
iii. Other (on profile name or ‘see more’): 1  

 

Story 1 – 08/01/21 

Posted on – headspace Adelaide Instagram stories 

Image 

 

 

Instagram Story Performance: 

a. Interactions: 0  
b. Profile visits: 0  
c. Accounts reached: 29 
d. Impressions: 80 

 

Story 2 –  

Posted on – headspace Adelaide Instagram stories 

Image 
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Instagram Story Performance: 

e. Interactions: 0  
f. Profile visits: 0  
g. Accounts reached: 131 
h. Impressions:132 

 

Post 2 – 13/01/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

Image Caption 

 

 

 

Instagram Post Performance: 

a. Likes:10 
b. Comments: 0  
c. Saves: 0 
d. Interactions: 3 
e. Profile visits: 3  
f. Accounts reached: 310, 12% weren’t following @headspaceadelaide 
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g. Impressions: 331 
i. From home page: 272 
ii. From profile: 25 
iii. From hashtags: 7  
iv. From other: 7 

 

Facebook Post Performance: 

a. People reached: 783 
b. Reactions, comments & shares: 5 

i. Likes: 1 
ii. Reactions: 2 
iii. Comments: 0 
iv. Shares: 2 

c. Clicks: 6 
i. On the photo: 1 
ii. On the link: 0 
iii. Other (on profile name or ‘see more’): 5 

 

Post 3 – 21/01/21 

Image Caption 
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Instagram Post Performance: 

a. Likes: 37  
b. Comments: 0  
c. Saves: 2 
d. Interactions: 6 
e. Profile visits: 6 
f. Accounts reached: 481, 1% weren’t following @headspaceadelaide 
g. Impressions: 533 

i. From home page: 524 
ii. From profile: 6  
iii. From explore: 1 
iv. From other: 2 

 

Facebook Post Performance: 

a. People reached: 262 
b. Reactions, comments & shares: 5 

i. Likes: 5 
ii. Reactions: 0 
iii. Comments: 0 
iv. Shares: 0  

c. Clicks: 15 
i. On the photo: 4 
ii. On the link: 0 
iii. Other (on profile name or ‘see more’): 11 
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Please note: at this stage in reporting Facebook changed their data 
analytics. Therefore, data reporting changes at this point.  

Event 4 – Escape Room adventure  

Post 1 – 22/01/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

Instagram Post Performance: 

 Likes: 12  

 Comments: 0  

 Saves: 1 

 People reached: 329 

 

Facebook Post Performance: 

 People reached: 391 

 Post engagements: 9 

 Reactions, comments & shares: 7 
o Likes: 5 
o Reactions: 0 
o Comments: 0 
o Shares: 1 

 Impressions: 453 
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Post 2 – 27/01/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 

 

Instagram Post Performance: 

 Likes: 16 

 Comments: 1 

 Saves: 1 

 People reached: 372 

 

Facebook Post Performance: 

 People reached: 147 

 Post engagements: 11 

 Reactions, comments & shares: 6 
o Likes: 6 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 186 
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Event 5 – art adventure   

Post 1 – 29/01/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 12 

 Comments: 0 

 Saves: 0 

 People reached: 327 

 

Facebook Post Performance: 

 People reached: 147 

 Post engagements: 3 

 Reactions, comments & shares: 1 
o Likes: 0 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 185 
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Post 2 – 01/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 12 

 Comments: 0 

 Saves: 0 

 People reached: 341 

 

Facebook Post Performance: 

 People reached: 184 

 Post engagements: 3 

 Reactions, comments & shares: 1 
o Likes: 0 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 185 
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Employability 2 – brand yourself   

Post 1 – 05/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

Instagram Post Performance: 

 Likes: 13 

 Comments: 0 

 Saves: 0 

 People reached: 348 

 

Facebook Post Performance: 

 People reached: 272 

 Post engagements: 8 

 Reactions, comments & shares: 4 
o Likes: 4 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 316 
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Post 1 – 09/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 8 

 Comments: 0 

 Saves: 0 

 People reached: 242 

 

Facebook Post Performance: 

 People reached: 242 

 Post engagements: 1 

 Reactions, comments & shares: 4 
o Likes: 0 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 278 
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Employability 1 – RSA training    

Post 1 – 11/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
 
Instagram Post Performance: 

 Likes: 9 

 Comments: 2 

 Saves: 3 

 People reached: 373 

 

Facebook Post Performance: 

 People reached: 276 

 Post engagements: 10 

 Reactions, comments & shares: 3 
o Likes: 3 
o Reactions: 0 
o Comments: 0 
o Shares: 1 

 Impressions: 312 
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Post 2 – 06/08/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 27 

 Comments: 0 

 Saves: 0 

 People reached: 359 

 

Facebook Post Performance: 

 People reached: 419 

 Reactions, comments & shares: 1 
o Likes: 1 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 397 
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Event 7 – Cruise with us     

Post 1 – 12/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 14 

 Comments: 0 

 Saves: 1 

 People reached: 357 

 

Facebook Post Performance: 

 People reached: 1,742 

 Post engagements: 52 

 Reactions, comments & shares: 17 
o Likes: 11 
o Reactions: 0 
o Comments: 2 
o Shares: 4 

 Impressions: 1,805 
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Post 2 – 29/04/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

Instagram Post Performance: 

 Likes: 14 

 Comments: 0 

 Saves: 1 

 People reached: 357 

 

Facebook Post Performance: 

 People reached: 373 

 Post engagements: 24 

 Reactions, comments & shares: 8 
o Likes: 8 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 398 
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Employability 3 – maximising 
employability   

Post 1 – 15/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

Instagram Post Performance: 

 Likes: 8 

 Comments: 0 

 Saves: 0 

 People reached: 280 

 

Facebook Post Performance: 

 People reached: 328 

 Post engagements: 7 

 Reactions, comments & shares: 3 
o Likes: 2 
o Reactions: 0 
o Comments: 0 
o Shares: 1 

 Impressions: 368 

 

 

Post 2 – 18/02/21 

Posted on – headspace Adelaide Instagram and Facebook pages 
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Image Caption 

 

 

 
 

Facebook Post Performance: 

 People reached: 319 

 Post engagements: 3 

 Reactions, comments & shares: 3 
o Likes: 3 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 359 
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Event 6 – fringe with us     

Post 1 – 03/03/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 4 

 Comments: 0 

 Saves: 1 

 People reached: 262 

 

Facebook Post Performance: 

 People reached: 219 

 Post engagements: 2 

 Reactions, comments & shares: 1 
o Likes: 1 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 248 

 

Post 2 – 10/03/21 

Posted on – headspace Adelaide Instagram and Facebook pages 
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Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 5 

 Comments: 0 

 Saves: 0 

 People reached: 272 

 

Facebook Post Performance: 

 People reached: 216 

 Post engagements: 1 

 Reactions, comments & shares: 1 
o Likes: 1 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 244 
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Post 3 – 17/03/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 36 

 Comments: 1 

 Saves: 0 

 People reached: 387 

 

Facebook Post Performance: 

 People reached: 256 

 Post engagements: 10 

 Reactions, comments & shares: 4 
o Likes: 8 
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o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 281 

 

Social event 8 – roof top yoga with us      

Post 1 – 08/04/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 24 

 Comments: 1 

 Saves: 0 

 People reached: 426 

 

Facebook Post Performance: 

 People reached: 483 

 Post engagements: 34 

 Reactions, comments & shares: 15 
o Likes: 13 
o Reactions: 0 
o Comments: 1 
o Shares: 1 

 Impressions: 527 
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Post 2 – 09/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

  

 
Instagram Post Performance: 

 Likes: 33 

 Comments: 5 

 Saves: 1 

 People reached: 517 

 

Facebook Post Performance: 

 People reached: 551 

 Post engagements: 38 

 Reactions, comments & shares: 8 
o Likes: 8 
o Reactions: 0 
o Comments: 2 
o Shares: 0 

 Impressions: 589 
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Employability 4 – employability 
workshop     

Post 1 – 30/04/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 45 

 Comments: 1 

 Saves: 0 

 People reached: 617 

 

Facebook Post Performance: 

 People reached: 335 

 Post engagements: 17 

 Reactions, comments & shares: 3 
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o Likes: 3 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 361 

 

Employability 5 – know your rights      

Post 1 – 06/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 10 

 Comments: 0 

 Saves: 0 

 People reached: 259 

 

Facebook Post Performance: 

 People reached: 185 

 Post engagements: 3 

 Reactions, comments & shares: 2 
o Likes: 2 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 211 
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Post 2 – 13/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 14 

 Comments: 0 

 Saves: 1 

 People reached: 357 

 

Facebook Post Performance: 

 People reached: 329 

 Post engagements: 11 

 Reactions, comments & shares: 2 
o Likes: 2 
o Reactions: 0 
o Comments: 0 
o Shares: 1 

 Impressions: 355 
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Post 3 – 18/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 17 

 Comments: 0 

 Saves: 0 

 People reached: 342 

 

Facebook Post Performance: 

 People reached: 222 

 Post engagements: 4 

 Reactions, comments & shares: 4 
o Likes: 4 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 249 
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Post 4 – 14/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 
Instagram Post Performance: 

 Likes: 52 

 Comments: 0 

 Saves: 2 

 People reached: 547 

 

Facebook Post Performance: 

 People reached: 597 

 Post engagements: 37 

 Reactions, comments & shares: 9 
o Likes: 8 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 619 
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Event 9 – night at the museum       

Post 1 – 07/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

  

 
Instagram Post Performance: 

 Likes: 41 

 Comments: 0 

 Saves: 1 

 People reached: 542 

 

Facebook Post Performance: 

 People reached: 316 

 Post engagements: 15 

 Reactions, comments & shares: 4 
o Likes: 4 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 346 
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Event 10 – movies in may       

Post 1 – 14/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 7 

 Comments: 0 

 Saves: 1 

 People reached: 275 

 

Facebook Post Performance: 

 People reached: 262 

 Post engagements: 6 

 Reactions, comments & shares: 2 
o Likes: 2 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 288 
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Post 2 – 27/05/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 28 

 Comments: 0 

 Saves: 1 

 People reached: 407 

 

Facebook Post Performance: 

 People reached: 295 

 Post engagements: 3 

 Reactions, comments & shares: 3 
o Likes: 3 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 330 
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Post 3 – 11/06/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 
 

 
Instagram Post Performance: 

 Likes: 26 

 Comments: 0 

 Saves: 1 

 People reached: 440 

 

Facebook Post Performance: 

 People reached: 703 

 Post engagements: 35 

 Reactions, comments & shares: 5 
o Likes: 4 
o Reactions: 0 
o Comments: 1 
o Shares: 0 

 Impressions: 726 
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Event 12 – bouldering break       

Post 1 – 24/06/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 11 

 Comments: 0 

 Saves: 1 

 People reached: 210 

 

Facebook Post Performance: 

 People reached: 294 

 Post engagements: 5 

 Reactions, comments & shares: 0 
o Likes: 0 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 312 
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Event 11 – putt with us        

Post 1 – 13/07/21 

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 47 

 Comments: 1 

 Saves: 0 

 People reached: 571 

 

Facebook Post Performance: 

 People reached: 299 

 Post engagements: 14 

 Reactions, comments & shares: 6 
o Likes: 6 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 Impressions: 322 



 headspace Adelaide x City of Adelaide Social Media Insights Report 

 

Page 46 

Event 14 – illuminate         

Post 1 – 13/07/21 (Cancelled added on the 20th of July due to 
impact of COVID)  

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 23 

 Comments: 0 

 Saves: 1 

 People reached: 293 

 

Facebook Post Performance: 

 People reached: 387 

 Post engagements: 16 

 Reactions, comments & shares: 3 
o Likes: 0 
o Reactions: 0 
o Comments: 3 
o Shares: 0 

 Impressions: 397 
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Employability 8 – present yourself       

Post 1 – 10/08/21  

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 36 

 Comments: 1 

 Saves: 1 

 People reached: 446 

 

Facebook Post Performance: 

 People reached: 499 

 Post engagements: 5 

 Reactions, comments & shares: 5 
o Likes: 5 
o Reactions: 0 
o Comments: 0 
o Shares: 0 
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Event 13 – cook with us        

Post 1 – 10/08/21  

Posted on – headspace Adelaide Instagram and Facebook pages 

 

Image Caption 

 

 

 

 
Instagram Post Performance: 

 Likes: 27 

 Comments: 0 

 Saves: 0 

 People reached: 326 

 

Facebook Post Performance: 

 People reached: 499 

 Post engagements: 5 

 Reactions, comments & shares: 4 
o Likes: 4 
o Reactions: 0 
o Comments: 0 
o Shares: 0 

 

 

  



 headspace Adelaide x City of Adelaide Social Media Insights Report 

 

Page 49 

Glossary of Terms 

Instagram Posts: 

 
Likes: 
The number of accounts that have hit the ‘like’ button on the post. 

 

Comments: 
The number of accounts that have ‘commented’ on the post. 

 

Saves: 
The number of unique accounts that have ‘saved’ the post to view at a later date. 

 

Interactions:  

The total number of actions taken on the post.  

 

Profile visits: 
Amount of users that have visited the @headspaceadelaide Instagram profile.  

 

Website clicks: 
The number of users who have clicked on the website link in the @headspaceadelaide Instagram bio. 

 

Accounts reached:  

The number of unique accounts that have seen the post. 

 

Impressions: 
The total number of times that the post has been seen.  

 

From home page: 
The post was seen by the user on their Instagram home page. 

 

From profile: 

The post was seen by the user by clicking on the @headspaceadelaide Instagram profile. 

 

From explore: 
The post was seen by the user on their Instagram explore page. 

 

From other: 
The post was seen by users through either: 

Shares – the post was shared in direct messages or outside of the app  

Saves – the post was saved in the Instagram app by the user to be viewed later  

Tags – from posts by other Instagram accounts where @headspaceadelaide was tagged  

Mentions – from posts where other Instagram accounts mentioned @headspaceadelaide in 

the caption 

Notifications – the post showed up in the ‘following’ tab in the users’ notifications section 
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Instagram Stories: 

 
Interactions: 
As above.  

 

Shares:  
The number of users who have posted the story onto their own account. 

 

Profile visits:  
The number of users who visited the @headspaceadelaide profile after viewing the story. 

 

Sticker taps:  
The number of times users have interacted with the stickers (geotags, hashtags, mentions) in the story. 

 

Accounts reached:  
As above.  

 

Impressions: 
As above. 

 

Facebook Posts: 

 
People reached: 
The total number of people that saw the post on their timeline.  

 

Likes: 
As above.  

 

Reactions: 
The number of people who used one of the reactions other than the ‘like’ button. Reactions include: love, 

haha, wow, sad, care or angry. 

 

Comments: 

As above.  

 

Shares: 
The number of accounts that shared the post onto their own timeline or page. 

 

Clicks: 
The total number of clicks on a post, not including comments, likes or shares. 

 

On the photo: 

The number of clicks onto the actual photo in the post.  

 

On the link: 
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The number of clicks onto the actual photo in the post.  

 

 

Other (on profile name or ‘see more’): 

Profile name: 
The number of clicks onto the headspace Adelaide profile.  

 

‘See more’:  
The number of clicks on the ‘see more’ button. This means the user has likely read the 

entire post caption. 

 


